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Abstract

Empowerment is an important strategy in increasing the role and opportunities of women in
improving their economy and is an effort to increase and actualize their potential so that they
are more able to be independent and work, and are more appreciated. This study aims to
analyze the probability of empowering women in the songket craft business, testing and
analyzing the variable women attribute and household level factoron women's
empowerment. The population in this study were female songket craftsmen with a total
sample of 100 respondents. The sampling technique used in this study was the snowball
sampling technique. Tests are carried out using binary logistic regression. The results
showed that the variables of age, education, and work experience had a significant effect on
women's empowerment.The policy implication of the results of this study is that there needs
to be more serious attention and involvement from the government and other institutions in
coaching women songket craftsmen, and improving the quality of women through various
activities to empower them through songket business activities.

Keywords: Women's Empowerment; Women Attribute; Household Level Factor; Gender.

Abstrak
Pemberdayaan menjadi strategi penting dalam peningkatan peran dan peluang perempuan
dalam meningkatkan ekonominya serta merupakan upaya peningkatan dan pengaktualisasian
potensi diri mereka agar lebih mampu mandiri dan berkarya, serta lebih dihargai. Penelitian
ini bertujuan untuk menganalisis probabilitas pemberdayaan perempuan pada usaha
kerajinan songket, menguji dan menganalisis variable women attribute dan household level
factor terhadap pemberdayaan perempuan. Populasi dalam penelitian ini adalah wanita
pengrajin songket dengan jumah sampel sebanyak 100 responden. Teknik pengambilan
sampel yang digunakan dalam penelitian ini adalah teknik snowball sampling. Pengujian
dilakukan dengan menggunakan regresi logistik binary. Hasil penelitian diperoleh bahwa
variable umur, pendidikan, dan pengalaman kerja yang memberikan pengaruh signifikan
terhadap pemberdayaan perempuan.Implikasi kebijakan dari hasil penelitian ini adalah perlu
adanya perhatian dan keterlibatan yang lebih serius dari pemerintah dan lembaga lainnya
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dalam pembinaan perempuan pengrajin songket, serta peningkatan kualitas perempuan
melalui berbagai kegiatan pemberdayaan melalui kegiatan usaha kain songket.

Kata Kunci: Pemberdayaan Perempuan; Women Attribute; Household Level Factor; Gender.

How to Cite: How to Cite: Miskiyah, N., Ridho, S. L. Z., Jauhari, H., & Purnamasari, K. (2021). Women Attribute and

Household Level Factor on Women's Empowerment.
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INTRODUCTION

The total female population is
almost equal to thetotal male popu-
lation, based on 2019 Indonesian statistics,
the total male population is 50.24%
(133,136.1 people), while the female
population is 49.76% or 131,879.2 people
(BPS, 2019). This condition shows the
enormous potential of women should be
able to be empowered to be able to make a
positive  contribution  in  develop-
ment. Women have great potential to play
a role in the social, economic, political,
educational and other fields. The role that
is carried out certainly does not rule out the
main role of womenin managing their
families coupled with an increase in
women's participation in sustainable social
development (Hasin et al., 2018).

Women have a role to be able to help
support the economic needs of the family,
so that empowerment in the economy such
as entrepreneurship can be a means of
increasing women's capacity. According to
Varghese (2011) empowerment is an active
multi-dimensional ~ process,  enabling
women to realize their potential and
strength in all areas of life. Providing
freedom for women in terms of easy access
to law, health, improving education, and
politics is also important in women's
empowerment and gender equality
(Bangun, 2020).

In Indonesia, the creative economy
has a very strategic role in economic
development and business develop-
ment. Creative economy is an economic
concept in the new economic era that
intensifies  information  and  creati-
vity which makes human resources the
main capital , which is expected to be able
to turn low-value goods into high-value

182

Media Ekonomi dan Manajemen, 36(2), 181-195. doi:

and marketable goods (Daulay,
2018). Likewise, the development of
creative industries in Palembang continues
to be spurred as the variety of products and
business actors continues to increase, and
songket cloth becomes a superior product.

Empowerment of women through
songket handicraft business is intended to
explore deeper the potential and abilities
possessed by women in trying and
understanding women in terms of
independence and internal  strength
from within  themselves. Most  of the
women who work in the songket handicraft
business are only craftsmen/laborers, and
even they are unpaid workers on the
grounds of working in their own family
businesses. The helplessness of women
causes many women songket craftsmen
who are unable to get out of their hardships
to meet household needs. Expertise in
weaving is women’s capital to earn income
but with limitations and the Covid-19
pandemic, it has made it more difficult for
women to develop the songket weaving
business. Many factors influence women
in developing themselves, such as women's
education, family size, age of woman,
marital status, work experience, and gender
of household head. Several studies have
shown that education has an important role
for women to be more empowered. The
higher the level of education of women,
the greater the chance for women to
develop themselves and be more
empowered (Sheikh et al., 2016; Gholipour
et al., 2010; Habib et al., 2019). However,
the conditions that occur in Sri Lanka are
that education does not contribute to
women’s empowerment (Yogendrarajah &
Semasinghe, 2013).
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Women who are married are less
empowered than unmarried women
(Biswas & Mukhopadhyay, 2018)(Menon
et al., 2020), however, several studies have
found married women have a negative and
significant effect on women's
empowerment (Sheikh et al., 2016). Work
experience is one of the determining
factors for women's empowerment. The
longer the work experience, the more
skilled women are in carrying out their
jobs. The case that occurred in Urmia
County, Iran, which was found by
Forouzani & Mohammadzadeh (2018),
turns out that work experience has an
effect on women's empowerment.
However, in contrast to the findings of
Yogendrarajah & Semasinghe (2013),
work experience has no effect on women's
empowerment in Sri Lanka.

In relation to the age of women, this
factor can influence the way a person
thinks and acts, especially in decision
making. Age also affects women's
productivity at work. According to BPS
(2019) the productive age between 15 - 65
years is the ideal age for workers. Batool et
al. (2017) state that women's age has a
positive and significant effect on women's
empowerment. Meanwhile, the results of
the study by Haque et al.(2011) state that
the older women are, the less empowered
they are.

Sheikh et al. (2016) explain that
women who are more empowered tend to
have a smaller family size, especially when
they are educated. The results of the study
found a negative and significant effect of
family size on women’'s empowerment,
where the larger the family size, the more
helpless the woman is because the less
likely she is to take part in the decision-
making process.Meanwhile Upadhyay and
Karasek (2012) found that the bigger the
family size, the more empowered women
in Mali are, because they have the
opportunity to develop themselves and
make ends meet.

Women's empowerment is also
influenced by the gender of household
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head, where women in households headed
by men find it difficult to be more
empowered (Ayevbuomwan et al., 2016),
but if households are headed by women,

women's empowerment  will increase
(Obayelu & Chime, 2020).
There are  many songket  handi-

craft businesses in Palembang, and can be
used as a business that can be done by
women. Through this  songket business, it
provides opportunities for women to
improve family welfare, but there are also
many obstacles that women must face in
running and developing the songket
business.

This study focuses on factors that can
influence women's empowerment grouped
on woman attribute, namely age,
education, marital status and work
experience, and household level factors,
namely family size and gender of
household head. Different from previous
studies, this study analyzes the probability
and variables that affect women's
empowerment which are categorized into
two groups, namely (1) working on their
own business; and (2) working in other
people's businesses.

LITERATURE REVIEW
Women Empowerment

The empowerment of women is a
process in which women describe and
recreate what they could do and in the
laurels they previously could not afford.

This empowerment can include
actions to improve the status of women
through education, increase awareness,
literacy, and training. Women are able
to increase self-confidence to play a role
and participate actively in making deci-
sions through various problems in society
(Rani & Principal, 2019; Hunt & Samman,
2016).  The existence of a gender gap
causes the condition of the inability of
women to access work and the inability to
maintain a job, even though women
actually have the same rights as men in
obtaining decent work in accordance with
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their abilities and qualities (Sulistyowati,
2015; Hasin et al., 2018).

Determinants of Women's Empower-
ment
The Effect of Women Attribute on
Women's Empowerment

Mahmud et al.(2012), Sheikh et al.
(2016), and Trommlerova et al. (2015)
analyze the effect of marital status on
women's empowerment. The results of the
study found that marital status had a
significant effect. Married women have the
opportunity to make decisions to develop
themselves. Another finding obtained by
Biswas & Mukhopadhyay (2018) is that
more than 50 percent of women have a low
level of empowerment, 41 percent have
moderate empowerment and only 7 percent
reach a high level. In India, the marital
status of a married woman actually
prevents her from being more empowered.
The low level of women's empowerment is
also caused by the regulation of men or an
older person to become the head of the
family. Meanwhile, unmarried women
have more freedom to increase their
empowerment as a woman. This is in line
with the results of research by Menon et
al.(2020) which shows that married women
are less empowered than unmarried
women. Unmarried women living with
their parents or living alone have the
freedom to make decisions about
themselves and their jobs, while for
married women in India, these decisions
are mostly made by their spouses and in-
laws.

In terms of age, several studies
reveal that age affects women's
empowerment. The results of research
presented by Batool and Jadoon (2018)
reveal that empowerment increases with
increasing age of women in the 41-49 year
age group. This finding is also supported
by the results of research by Khan and
Awan (2011) which found a very
significant relationship for each age
category on women's empowerment. All
age categories are significant above the
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reference category, namely ages 15-19
years. Women in the 40-44 year age group
showed the highest chance of making
economic decisions 2.82 times compared
to those in the reference age category.
Batool et al. (2017) and Sheikh et al.(2016)
state that women's age has a positive and
significant effect on women's empower-
ment. The older you get, the better your
understanding of a job will be, and you
will get richer work experience. In contrast
to the findings of Haque et al.(2011),
women with an older age than their
husbands are less empowered in making
economic decisions and making decisions
in the household.

As women get older, the work
experience for women gets better. Sohail
(2014) found that women who have work
experience and are given more training are
able to increase women's empowerment.
Women are given the same opportunity to
acquire creative economic skills so that
women can show their potential by
engaging in creative activities such as
crafts or arts. The goal is that women are
not dependent on men. Work experience
that is equipped with skills as a form of
empowering women and giving them
opportunities to develop. However, unlike
the findings of Yogendrarajah and
Semasinghe (2013), work experience has
no effect on women's empowerment in Sri
Lanka.

Sudatta et al. (2020) found that
rural women in India who work, have their
own source of income, with a higher level
of education, are thus more empowered.
The empirical findings of Bushra and
Wajiha (2015), and Hazarika and Goswami
(2016) found that education has a positive
and significant effect on women's
empowerment. The higher the level of
women's education, the more empowered it
means that education provides an
important role for women's empowerment.
However, in contrast to the research results
of Swain and Wallentin (2008), and and
Duflo (2011), education does not have an
effect on women's empowerment.
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The Effect of Household Level Factor on
Women's Empowerment

Research conducted by Sheikh et
al.(2016) found that increasing the number
of family members makes it increasingly
difficult for women in Pakistan to enter the
labor market, because they have to take
care of the household. It was explained that
family size has a negative effect on
women's empowerment because the more
children, the more busy women are, which
causes less time for women to practice
their empowerment. Increasing family size
decreases empowerment by 10%. In
contrast to the cases that occurred in
Namibia and Zambia, Upadhyay &
Karasek(2012) found that the smaller the
number of family members, the women
have the opportunity to empower
themselves better. Meanwhile in Mali it is
the opposite, the more the number of
family members, the more empowered
women in Mali.

Women's empowerment is also
influenced by the gender of household
head. Based on the results of research by
Sheikh et al. (2016), explain that there is a
negative and significant effect if the head
of the family is male on female
empowerment. This illustrates that in
society there is full authority for men to
make household decisions autocratically
without the involvement of women in the
home. The condition of women in Nigeria
as stated by Obayelu & Chime (2020) if
they become the head of the household,
women's empowerment will increase. Most
decisions are made by the female partner,
while the decision on how to spend her
income is made jointly with the partner.
The percentage of rural women who are
helpless is greater than that of men. The
results of this study are in line with the
findings of Rani & Principal (2019), that
women have the same access and rights as
men in controlling their own lives, both
inside and outside the home.

The hypothesis is a temporary
answer to a problem that is still
presumptive, and the truth will be proven
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after the empirical data is obtained. In this

study, the hypothesis proposed is as

follows:

H1: The probability of women working in
their own business is greater than
working in other people's businesses.

H2: The older the woman, the greater the
probability that women are more
empowered to work in their own
business compared to working in other
people's businesses.

H3: The higher the level of education, the
greater the probability that women are
more empowered to work in their own
business compared to working in other
people's businesses.

H4: Women who have been married have a
greater  probability  of  being
empowered to work in their own
business than working in other
people's businesses.

H5: Women with longer work experience
are more empowered, and the less
likely women are to work in their own
business compared to working in other
people's businesses.

H6: The bigger the family size, the greater
the probability that women are more
empowered to work in their own
business compared to working in other
people's businesses.

H7: Women as household heads are more
empowered, and the greater the
probability of working in their own
business compared to working in other
people's businesses.

RESEARCH METHODS

This type of research is quantitative
research. This study is intended to
determine how much the contribution of
the independent variable to the dependent
variable and the direction the relationship
occurs (Sugiyono, 2014). The research
location is in the Ki Gede Ing Suro area as
one of the songket craft centers in
Palembang. The population in this study
were female songket craftsmen who
entered the working age of 15 - 65 years
(BPS, 2019). Determination of sample size
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using the Wibisono formula (Riduwan &
Akdon, 2013). The number of samples
obtained were 100 respondents. The
sampling technique used in this study was
the snowball sampling technique where the
sample was obtained through a rolling
process from one respondent to another
(Sekaran, 2011). This sampling process
runs until a total sample of 100
respondents is fulfilled.

Empowerment of women as the
dependent variable consists of 2 categories,
namely (1) working in their own business,
and (2) working in other people's
businesses. The independent variables are
(1) women attribute consisting of variables
of age, education, work experience, and
marital status, while (2) household level
factor consists of family size and gender of
household head.

Ifthe  dependent variable is
qualitative data with a nominal scale and
consists of 2 categories, then a binary
logistic regression model is used (Hosmer,
David W et al., 2013).

The logit model equation in this
study is:

WE =1n(-Z) = fo + BLAGE + f,EDUC +

1_
BsMAR + B,WORK + BsFAM +

where:

WE = Women's empowerment
(1 =working in  their own
business; 0 =working in  other
people’s businesses)

AGE = Age

EDUC = Education

MAR = Marital Status

WORK= Work experience

FAM = Family size

GEND = Gender of household head

€ = error term
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To find out how much the probability
of women working in their own business
and working in someone else's business, an
estimate of the probability is made for
categories (1) working in their own
business, and (2) working in other people’s

businesses.
1

Pl"(Y = 0|X) = Taegi(a) et (2)
1
PI‘(Y = 0|X) = 14e(Bot+B1X1+B2X2+B3X3+BaXs+B5X5+B6X6) (3)
ed1(x)
PI‘(Y = 1|X) T Tqegi(m trrrrereeeeeees (4)
e(Bo+B1X1+P2X2+B3X3+B4X4+PB5X5+B6X6)
PF(Y = 1|X) = 1+e(BotB1X1+P2X2+P3X3+BaX4+P5X5+P6) (5)

RESULT AND DISCUSSION
Respondent’s Characteristics
Respondent Age

In this study, it was determined that
the respondents were women aged 15 years
and over to 65 years who worked as
songket craftsmen, both those who worked
in their own businesses, as well as in other
people's businesses. The results showed
that the age of the respondents ranged from
19 years to 65 years. Most women who
work in their own business are between the
ages of 36 and 45 as many as 11
respondents (42.31 percent). Likewise,
those who work in other people's
businesses, the largest number are between
the ages of 36 and 45, which is 40.54
percent or 30 respondents.

From Figure 1 shows that the older
the age, the smaller the chance of the
respondent to work as a songket craftsman.
In general, the average age of the
respondents is at the level of the productive
age group, Wwhere physically the
respondents have a greater possibility to
continue working as songket craftsmen to
earn income to meet family needs.
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Figure 1. Chart of Female Workers by Age Group
Source: Results of data processing, 2020

Respondents Education Level

The education level of female
songket craftsmen is the level of education
that is completed formally, starting from
elementary school (SD) graduates to final
education as an undergraduate. However,
out of the 100 respondents, 82 or 82
percent had the latest education at the
Senior High School (SMA) level. If it is
differentiated based on the women's
empowerment group, namely those who
work in their own businesses, and work in
other people's businesses, then based on
the results of the field survey for those who
work in their own businesses, most are
high  school graduatessSMA  (61.54
percent), 23.08 percent in education
Diploma 3 and Bachelor degree by 19.23
percent, and 1 respondent who graduated
from elementary school. Furthermore, for
the group of women who work in other

70
2
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2 50
o
§ 40
e 30
Y
© 20
S10 6
§ 0 e
Sarjana Diploma 3

SMA

people's businesses, the level of education
completed by the most respondents was at
the high school level of 89.19 percent,
followed by the Diploma 3 education level
as many as 6 respondents (8.11 percent)
and women with junior high school
education level of 6.76 percent (5
respondents).

Education is seen as an investment
whose rewards can be obtained several
years later in the form of increased work
results. When it is related to the level of
education, out of 100 respondents, the
number of respondents who work in their
own business or work in other people's
businesses is more dominated by those
whose education level is at the SMA level.
The following Figure 2 shows the
distribution of respondents according to the
level of education completed formally.

5
(I

SMP

[ S—

SD

Respondents Education Level

M Own Business

i Other People's Business

Figure 2. Chart of Female Workers by Education Level
Source: Results of data processing, 2020
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Respondents’ Marital Status

In this study, the respondents’ marital
status was grouped into 3 categories,
namely married, unmarried, and widowed.
The following Figure 3 shows the
distribution of the distribution of the
marital status of women songket
craftsmen.

Figure 3 shows that out of 100
respondents, 67 percent of women are
currently married. In the group of women
who worked in other people's businesses,
the number of women who were not
married was 19 respondents greater than
the group of women who worked in their
own business, only 3 respondents.
Meanwhile, the number of women who are
widows among those who work in their
own businesses and work in other people's
businesses is almost the same.
Respondents’ Work Experience

Work experience is the length of
time that women work in the songket

60
50 Married; 49
40
30
20 Married; 18
10

0

Married

Number of Respondents

Unmarried

weaving business that is currently being
undertaken.Work experience can affect the
level of income, professional skills or
expertise. The longer you pursue the
songket weaving business, the more
knowledge about consumer tastes will
increase. Based on the data obtained, the
work experience of women as songket
craftsmen is mostly in the 13 to 24 year old
group, both women who work in their own
businesses by 42.31 percent, or work in
other people's businesses by 35.14 percent.
The following Figure 4 describes the work
experience of women songket craftsmen.
From the field survey, data was
obtained that women who run the songket
weaving business are no longer for elderly
women. Hereditary skills as songket
craftsmen have been passed on to the
younger generations, this is the case that
quite a lot of young women aged between
19 and 25 (shown in Figure 1) have been
engaged in songket weaving handicrafts.

Unmarried; 19 Widowed: 6

Unmarried; 3 Widowed; 5

Widowed

Respondents' Marital Status

Own Business

Other People's Business

Figure 3. Chart of Female Workers by Marital Status
Source: Results of data processing, 2020

40
30
20
10

Number of Respondents

Own Business

1-12 13-24

25-36  37-48 > 48
Work Experience

Other People's Business

Figure 4. Chart of Female Workers by Work Experience
Source: Results of data processing, 2020
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Respondents’ Family Size

The characteristics of the next
respondent are regarding the family size of
the respondent. Based on the results of the
field survey, it was found that the family
size of the respondents averaged between 4
and 7 people. The percentage of the two
groups of women working in their own
business and working in other people's
businesses to the number of respondents
was 64 percent. Next, the family size
between 1 and 3 people is 31 percent. The
family size of the group of women who
work in their own business is not more
than 6 people, but the group of women
working in other people's businesses is 5
percent between 7 and 9 people.
Figure 5 shows the same pattern in family
size between women who work in their
own businesses and work in other people's
businesses, mostly between 4 to 6 people.

70
60
50
40
30
20
10

Number of Respondents

Respondents’s Gender of Household
Head

One of the household members who
is responsible for fulfilling daily needs in
the household or someone who is elder /
considered / appointed as the head of the
household (PEKKA & SMERU, 2014).
The still strong patriarchal culture in
society causes a general tendency that the
head of the household is male. In
community life, there are many women as
the head of the household. Based on the
results of the field survey, there were 22
women who became the head of the
family. There were 14 women working in
their own businesses and 8 other people
working in other people's businesses.
Figure 6 shows that out of 100
respondents, only 22 percent of women act
as family heads, and 78 percent are men as
family heads.

1-3 4-6 7-9

Family Size

Own Business Other People's Business

Figure 5. Chart of Female Workers by Family Size
Source: Results of data processing, 2020

15

10

Number of Respondents

Own Business Other People's Business

Woman as the head of the Household

Figure 6. Charat of Female Workers as Head of Family
Source: Results of data processing, 2020
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Inference  Statistical  Analysis  of
Variables Affecting Women's Empower-
ment

Empowerment of women is caused
by many factors, both internal and external
factors. Efforts to determine the factors
that influence empowerment, then in this
study, the dependent variable (Y) is
women's empowerment, where the two-
category nominal scale dependent variable
must be coded using 0 and 1 (Hosmer,
David W et al., 2013)(Agresti, 2007). The
dependent variable consisting of 2
categories is coded, namely Y =1 working
on one's own business, and Y = 0 working
on someone else's business. Women’s
empowerment is influenced by the variable
woman attribute, namely age (AGE),
education (EDUC), marital status (MAR),
work experience (WORK) and household
level factor consisting of family size
(FAM), and gender of household head
(GEND).

Testing together to determine the
effect of the independent variable on the
dependent variable using the Omnibus Test
and the results of data processing obtained
a significance value of 0.000, so that Ho

significance value was smaller than o of
0.05.

From Table 1, it is obtained the Chi-
square value of 24,799 and a significance
value of 0,000. The value of the Chi-
square table with a df of 6, then the value
of the Chi-square table is 11.243or a
significance value of <0,05. From these
results it is stated that the joint test of the
independent variable has an effect
on women's empowerment .

Partial testing is done to determine
the significance of the independent
variable parameters using the Wald
test. The following test results are shown
in Table 2. Based on Table 2, it explains
that the significant  parameter s
the e n coefficient of variables age,
education,and work experience, because
these two variables have a significance
value <0.05, and one variable has a
significance value <0.10. This explained
that at the 5% and 10% significance
levels, the education variable, work
experience variable, and age variable had a
significant effect on women's
empowerment.

decision was rejected because the

Table 1. Omnibus Test

Chi-square df Sig.
Stepl  Step 24,799 6 .000
Block 24,799 6 .000
Model 24,799 6 .000

Source: Results of data processing

Table 2. Partial Test Results for Independent Variables

Independent Variable B Wald Sig. Exp (B)
AGE 0.113 3371 0.066 * 1,120
EDUC 0.895 10,832 0.001 ** 2448
MAR 1.074 1,396 0.237 2.928
WORK -0.135 5592 0.018 ** 0.874
FAM -0.020 0.009 0.925 0.980
GEND -0.858 0573 0.449 0.424
Constant 14.216 9.888 0.002 0.000

Source: Results of data processing
* Significance at o = 10 %
** Significance at o = 5%
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Estimation of Probability of Women's
Empowerment

To determine the probability of
women's empowerment, a probability
estimate is made for category (1) working
on their own business; and (2) working in
other people's businesses.

Estimated Probability of Empowering
Women Working in Own Business.

By using formula (4) and (5), the
results of the probability of women being
more empowered in the songket weaving
handicraft business who work in their own
business are 0.782 times compared to
women who work in other people's
businesses.

Estimation of the Probability of
Empowering Women Working in
Other's Businesses

By using formula (2) and (3), the
results show that the probability of women
being more empowered in the songket
weaving business working in other
people’s businesses is 0.218 times
compared to women who work in their
own business.

From Table 2 the partial test results
show that the age variable has a significant
effect on women's empowerment with a
value of 0.066. Valuesexp (B) or odds
ratios, which are interpreted as risk or
tendency empowerment of women based
on variables that influence. Odd ratio value
of the variable age of 1.120 , the value is
clear thatincreasing age then the less
chance therespondentto work on the
efforts of others that havea tendency
towork on the business alone amounted
to 1.120 times more than working on the
business of others . In general, the average
age of the respondents is at the level
of the productive age group.

Figure 1 shows that the most women
working as songket craftsmen are those
between the ages of 36 to 45 years, both
those who work in their own businesses by
42.31 percent and work in other people's
businesses by 40.54 percent. This result is
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in line with research conducted by Khan &
Awan (2011) which revealed that women's
empowerment increases with age in the 41-
49 year age group. The age of female
songket craftsmen who are between 36
years and 45 years is the productive age
group, where at this age they have gained a
lot of experience and good understanding
in weaving songket. In this condition, it
usually affects the processing time faster
than those who are young between 19 - 35
years and 56 - 65 years. The increasing age
of women who work as songket craftsmen
has a strong enough influence on the
decision to work on their own business or
work in someone else's business. Batool &
Jadoon (2018), Sheikh et al., (2016), and
Batool et al., (2017) found the same thing
where women's age had a positive and
significant effect on women's empower-
ment. However, in contrast to the findings
of Haque et al. (2011), it is concluded that
women's age does not have an influence on
women's empowerment, especially in
economic decision making and household
decision-making.

The next variable that has a signi-
ficant effect is the education variable. The
odds of education is at 2.448. This value
explains that respondents who have a high
level of education tend to work in their
own business by 2.448 times more than
respondents who work in other people's
businesses. Education as an investment
whose rewards can be obtained several
years later in the form of increased work
results. The higher the education, the
higher the level of productivity. Songket
craftsmen who have higher education have
broad insights, and a more advanced way
of thinking by utilizing technological
advances. His entrepreneurial spirit
appears along with the increase in
knowledge when he follows formal
education, so the opportunity to open his
own business is greater.

Women have a very strategic role
and function in the family and society, if
women have extensive knowledge and a
high level of education, then the role of
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women in the family will be high, even
women's social roles in society are also
high. Therefore education is one of the
factors that enables women to have strong
independence, especially independence in
the family economy. Through this
independence, women can be more
empowered in both the family and society.
The results of this study support the
findings of Bushra and Wajiha (2015),
Habib et al., (2019), and Hazarika and
Goswami (2016) that the higher the level
of education of women, the greater the
chance for women to be more empowered.
However, there are some studies that do
not match this research. The results of
research by Swain and Wallentin (2008)
found that education had no effect on
women's empowerment. This is due to
policies and interventions from economic
factors, changes in women's behavior and
managerial control. If women's empower-
ment must be carried out by improving
women's education, it requires greater
participation and awareness creation from
all members of the community.
Yogendrarajah and Semasinghe (2013),
and Duflo (2011) also found that education
had no effect on women's empowerment.
The longer the work experience of
women songket craftsmen will broaden
their horizons and abilities in absorbing
new things that can increase their
knowledge and expertise in weaving
songket. With the abilities possessed, these
women can produce songket crafts that are
increasingly numerous, varied, of quality
and can quickly complete the tasks that are
their responsibility. Variable work expe-
rience affect negatively and significantly,
where odds  values of work  experi-
ence is exponential (-0.135) for 0.874. This
value explains that respondents who have a
longer work experience have a tendency
towork in other people's businesses by
0.874 times less than working in
their own business. Women  with  long
work experience are usually retained by
business owners by providing high
rewards/wages in accordance with their
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expertise. The more work experience
women songket craftsmen get, the more
trained and skilled they will be in carrying
out their work. The more work experience,
the more empowered, where this condition
greatly affects the production of songket.
The findings of this study are in line with
the findings of Welsh et al.(2016) and
Sohail (2014) which state that women who
have work experience and are given more
training are more empowered. However,
Yogendrarajah and Semasinghe (2013)
actually found that work experience has no
effect on women's empowerment in Sri
Lanka.

CONCLUSION AND RECOMMENDA-
TION

Based on the results of the analysis
and discussion, the purpose of this study
was to test whether the variable women
attribute and household level factor had an
influence on women's empowerment. The
results were obtained simultaneously that
all variables had an effect on women's
empowerment, but based on partial
testing, only age, education, and work
experience variableshad a  significant
effect on women's empowerment. This
conclusion indicates that the results of the
study support previous research which
states that there is a positive and
negative significant relationship  between
the variable women attribute and house-
hold level factor on women's empower-
ment. The stimulation of the probability
of empowering women prefers to work in
their own business. The policy implication
of the results of this study is that there
needs to be more serious attention and
involvement from the government and
other institutions in coaching women
songket craftsmen, and improving the
quality of women through various
activities to empower them through
songket business activities.

In this study there are still several
limitations. First, the limitation of the
research area which only focuses on one
songket craft center.Second, the model in
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this study has not analyzed the effect of the
variable of business length and husband's
income as household level factors. Third, it
has not analyzed the contribution of
women to family welfare. Furthermore, the
researcher can develop this research by
expanding the research area, and including
the variable length of business and variable
of husband's income as independent
variables, as well as analyzing family
welfare as the impact of women's
empowerment.
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